tonomous & NAAC Accrediied INSHTUTE ATTHIRTEG T 58,500 8 o e
A L y

Course Outling of Core Sublects

Mavimam Marks Alotred ( """'"i

Theory Stet Praetieal St PR | |

- per weol ‘:

Subject Nam nd Term | \Mnmmf ( ontinwaw € anfinunu Iotal Tutal ‘

| | Evaloation Foalution  [Marks ¢ redits |
1l Sem Pereonatity :W' Quiv l (M | l'){
Acsrsement] Overvies | At nt Tnteriug Eaternal l | l

l | Exam | L) |

et Management &f) i 10 0 " g ]' ' A :

: f ’ -

Bjoctives:
P o thorough anderstanding of the subject, tools and techniques use
;\'\]H!lm‘ from a |\ln|u| manager and ('l\.lN(‘ them o exer Ut

d for managing projects.
s a4 project (O nchieve

IO IS
Joals that will benefit the organizations and society

agers, Functions of Project Managers, PM

don 1o Project, Project Management and Project Man
f Project Management, Project

wvion. Project Goals, Functions; Categories of Projects, Phases o

e, Project Environment, The 78S of Project Management

Model, Analytic Hierarchy Process, Profile Model:
appraisal: Technical, Commercial, Economic.
and Criteria (qualitative and

b selection: Checklist Model, Scoring
von of the project; Request for Proposal; Project
| Management apprasal; Feasibility Study: Project Selection
fit Analysis, NPV, IRR, Payback period, ete.

ol

o) (oSt B3enc

Matrix. Mixed; Project Planning: Planning steps, Master plan; Defining
Work Breakdown Structure, Project Activity, Project Coordination,
Project Evaluation Techniques, PERT, CPM, Critical Chan

Yrganizaton: Pure,
Scope. Developing
ng Charts; 5c hedule, Gantt Charts,
& Crivical Chain Project Management,

Analysis Project Cash Flow, Cost of (‘upiuil,,\VACC, Cost Estimating Process,

ost Benefll
Cost-Time Overrun, Risk analysis.

and Estimates;
Is, Go-No-go Controls, Post controls; Project

gues: Cybernetic contro
oject Audit, Abandonment Analysis.

roject Termination; Pr

M%M%b%

*ontrol Process & techni
ontrol; Project Closure; P
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Course outcomes focused on employability/entrepreneurship/ skill develop

After Completing the course, 2 student will be able to: . by variotis
Measure the Scope, cost, timing and quality of the project as defined by
Stakeholders throy shout its lifecycle. ives for their
Estimate varjoys projects’ feasibility and analyze various alternatives fo
success and failure,
Break down 3 project into tasks/
On various tools & techniques
Analyze (he risks involv
to deal with them,
Evaluate the o
& closure,

Skill developmeng

Skill developmeng

. —<ed | Employability
activities using WBS and schedule a project based

e - Ieric;fElH[;’O)"EIbl.“ly
ed in modern times projects and develop mitigation stratcg

| Skill development

. 7 - = o= ol - ’
ptimum cost of the project for assigned deadlines by effective contro

Suggested Text and Reference Books:

. Gray& Larson (2008), Project Management, Tata McGraw-Hill

2. Harvard Business Schoo] Press (2007), The Essentials of Project Management (for HR
Professionals)

Kerzner (2008
Nicholas and
Elsevier India

Pinto (2009), Project Management: Achieving Competitive Advantage, Pearson India, Delhj.
Kloppenborg (2009), Contemporary Project Management, Cengage.

Maylor (2008), Project Management; Pearson India |
Meredith,Mantel, (2008), Project Management, Wiley India

Nagarajan (2008), Project Management, New Age Publishers

), Project Management, John Wiley :
Steyn (2008), Project Management for Business, Engineering

p e

, & Technology,
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List of Open Source Software/learning website: 1
https://onlinecourses.nptel.ac.in/noc22_mg7I/preview
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Subject Name Practical Slot L
e B i er week
Continuous | Total Total
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RO D Internal External glisit
| T e Ixterna
Strategic Management
N = - 100 |3(-10 3
Course Objectives:

After completion of the course, the st

: : udents
of Strategic Management in context gl

. arn dbOllt VdriOLl i g i
2 S BllSlneSS Str'][e | ¢
i I N I : ] i : d €S dnd Imp()ltallC€

Unit |
Introduction to Strategies: Introduction Fun

d ;

Scope and Importance of Strategies, Pur amentgls of Strategy, Conceptual Evolution of Strategy,
AN V urpose of.Busmess, Difference between Goals and Objectives of
us “,."\‘}\lvm'n;cmcnt’ o gh Vision and Mission Statements, Core Competencies of Business
?il:::;l:‘, i ‘m\aiaoemelnt lp? lllctl?n, Stmtcleglc .Management, Need, scope, key features and importance
Bfis ategic 1 fS:_ 1t, Role o Strateglsts in Decision Making, strategists at various management
levels, Types of Strategies, Limitations of Strategic Management -

Unit I1

Introduction, Strategy Analysis and its Importance, Environmental Appraisal and Scanning Techniques,
Organisational Position and Strategic Advantage Profile, Strategic ManagementModel

Strategy Formulation and Implementation: Introduction, Strategy Formulation, Process in Strategy
Formulation, Strategy Implementation and its Stages, Reasons for Strategy Failure and Methods to
Overcome, Strategy Leadership and Strategy Implementation, Strategic Business Units (SBUs)

Unit 11

Introduction, Strategy Evaluation, Strategic Control, Difference Between Strategic Control and
Operational Control, Concept of Synergy and its Meaning, Key Stakeholder’sExpectatigns =
Business Policies: Introduction, Overview of Business Policies, Importance of BUSIH(?SS Pollu_es,
Definitions of Policy, Procedures, Process and Programmes, Types of Policies, Business Policy
Statements, Corporate Culture

Unit IV : S /
Limitations of MNCs, Business Strategies of MNCs, Tech_mques Employegl by MNC§ t?\lT.Ianage
Markets. MNC TNC’and Global Companies Strategic Alliances: Intrqductlon, .Stratf:glc\ ‘ jances,
T ()i‘Sll'mCi{iC Alliances and Business Decisions, Problems Involved in StrategicAlliances

l ““t \ o C ) . C a5
] e ora( Iree l . d ] t on n “tl 0 llCtIOlI lCdtl\ lty, InnOanthn, H:Ll““(, dll(l
() Cd i | an ]|||()V(l 1 BUSlnCSS. I d ) S

Building Creative and Innovative n Business, Challenges Involved in

Nt [nnovation |
and Innovation, Importance of Creativity and C

e o : 3 ical Conduct
CBIM'IU\ 11>r‘1111§1 lnncc)i\vgtlonOlatc S Rcsponsibililyi Introduction, Ethics and Values, Ethic
usiness Ethics and Corpor

o eaein| Responsibilities (CSR), Business
and Unethical Conduct, Impact of Ethical Conduct, Corporate Social Responsibilities ( )
¢ nethical Conduct,

obligations. Social Audit and Corporate Governance VN M/’

)
\0
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S¢ outcomes focused on employability/ ; P

. sadente wnitld be able to:
tion of thi stude ould be ab
After successful completion of this course, students wot
-\
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MaPPin 1
Skill DeVeIOp‘

S || 1
differentiate among strategics r—iratogy failure EntGCreneursh’ : ¢
Conduct strategic analysis for companies; investigate the ‘ Coql‘er
ccasons and develop methods o overcome them , | Skill Developmen To id S

: | Design business policics as per the strategic goals of the S1panization | Skill Developmene pod1©
* | Critically evaluat Steps involved in strategic alliances and : — —

uate steps involved in s cg TN~ |, Qe Developmgl X

Construct methods to overcome challenges in creativity Employability un
SUPport CSR and ethical activities in organizations i nterr
e — of DC
= “
Suggested Texy & Reference Books: of -
usiness Policy - AzharKazmi- S. Chand & Co. NewDelhi m‘bi
2. Strategic Management: Concepts & Cases - UpendraKachru, ExcelBppks. , 81‘54
3. Strategic Planning: Formulation of Corporate strategy - V.S, Ramaswamy, S. Namakumarj - bloc

Macmillan Publishing HouselLtd.

4. Management Policy & Strategic Management - R. M. Shivastava, Himalaya Pub!ishing Un
House, Mumbaj Int
¥ Creating Excellence - Craig R. Hickman & Michael A. Silya - London Univeral Bogk Stall, de
NewDelhi. B
T
List of Open Source Soflwarejlearning website: B~
htlps://archivc.nptcl.ac.in/courscs/ 110/108/110108047/ g
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\ Maximum Marks Allotted T E ontaet |
1 Theary Slot e Contact
piect Qubject Name D i g'm "n":"k
b . ool \ S
:‘ ade : ind Term Evaluation (';m"““"'“ Continuons | Total e Total
” valuation I :
Alaml Sem ‘Nn«m\my Mid Qﬂ & L|T|P i
ssessment| Overs Sem. iy :
‘ I few | o am Am.nmm‘"“""‘ Faternal
22003 International Business| S0 10 30 ek e
20 . . 100 |3~ 0 3
...... s — — A_.,_r‘L/,—-")
Courst Objectives: -
 identify & analyze cthical : .
»“ “\‘ 1Y ingonthe mlcma::\::c; ““ international business and to create awareness about the various
o= € al level for the promotion of international trade & business.
l n|\]
. +ional Busincss. An Intro .
duction, History, Nature & Scope of International Business: Comparison
casons for Growth oflntcrnatlonal Business, Stages
ations, India and

\tjon between countrics, Levels ©

lxnlll
L Environment: Econom

and International Business, R
lobalization. Multinational Corpor

Effect of Envuronmcnt 0
pact of [ntegration.
eements.

1*d\lﬂl\\
m\h,.\lnon EPRG Framework, G
Cross Cultural Communication,
f integration. Im

nogs, 1NICELS
NAFTA. Mercosur, APEC. ASEAN, SAARC, Commodity agr

n lntcmatxoml

4l Busincss.
Rcmoml trade

and government environment,
ading environment lntemational

Adam Smith’s Absolute Cost Advantage
| business, [nternational
Market [mperfection
The Eclectic

| Business ic, social, political
;.:w; environment, 1€C national tr
cories: lmcrnauom
ardo’s C ompamu\c
Market Selection, Foreign D

| Product Life Cycle T

hnological environment, Inter
Mercantilism,
Csand mlcrmuona
( (FDI) Thconcs
st Approach,

| Trade Theories:

Cost Advantage Theory,
irect Investmen

heory, Transaction

SN

2SS KC ‘Lll
ach, Lu srnationa

ational Busme»-Prcssurcs for
Multidomestic Firm,
Structure, Different
Structure,

Marketing mix for the Intern

ynlhcsns Strategy & Architecture-
] portance of Orge anization

n Structure, Horizontal Orgamz.luon

Lnit 111
ational B verage Strategics:

& Luul Resp onsivencss,
Transmuona

Vertical Orgamzauo

jucuions
| Firm, Global Fum,

f( uv.uu/.mun Srructure-
Control Systems.
/

Lruciure;
iness: Timing & Sc fode of entry in Foreign Market-
oo Joint Ve nlurc. \Vholly Owned Qubsidiary BY

¢ Country Risk Analysis, € laaamo.anon
of Risk Analysis for

jve advantage

Lnit 1N
Lol Utzn:unslbrlnl
Exporting Turnkey ¥
Green-Field Venture A 15
f Risk 1nvolved- l’ulmul i Socw«cullural Risk, Econon mi¢ Rlsk [mportance
International Business IB usiness: lnlcmamn.ll. Competit
and Strategic lnlcrnahona
The Foreign
¢ al \d lmcrmtwml Finance. Ove erview of
tmg Vs, lnwrmuonnl

|onal Financial
l) mes stic F inance
elmg Domestic marke

of lms.m.nwnal Fm.m;e.

Unit V

Overview of Internat
Investment Decision,
International Marketing= ¥
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Autonomous & NA/ nce 0 . o
M: lmholl '””.;iﬂcss'
e j

A TR
, porarnational |

marketing, Overview of Imun.ﬂ S nsiness
and Sclection in International DU 4

= [ this course stul 3 7
ction 0 T m}

et ‘
Y | be 4 =
—dents would 2= e
S'llﬂﬁ'_!_“ l‘”w,.“““ondl b
< of the ects. |

sal as

weeful compl
Course outcomes: Affer successfil ¢ »
- “ihic cOUTSCy
ul ¢ jon of this courst: 2=
After successful completion of (11 T Tenges i
L S ) “the real chi 7 iical and 1eg velonia
o Dg“ml [p students to develop
1

D(-\.elop an understanding the -,r||.¢“|[m-n.l:
Svironment in terms of economic, SOk < lutt 2o | | Jf
Explain theories involved in llllpl'll:]!ll\ll. . - E 3 dever
] | ccenario. — - rn' w
marketing approach in a S'Q’l‘!t“}ﬂ:‘,’{'f{ — T
ious strategies used for entry
the various strategics usec | .
and its cffect on the mark -
DAL
o

Formulate
in world market | 7
and find ethical | Skill dCVe?

the best organization structure. :
; Co4: Analyze the concept of evaluating risk
:

demand & international business ncuou:u‘mn.s.. T
‘ 2 39 . er I
jCOS: | Evaluate the various concepts used for [ntern

‘ / tmplications in business decision making.

Suggested Text and Reference Books: .
T Hill, C‘x\\". International Business. New Delhi: Tata McGrgw Hill,2008. .

Keegan, J. W. Global Marketing Management. New Delhi: Pearson Educatlon. 1
Daniel, J.. & Lee, H. International Business Environment. New Delhi: Pearson Education,

Onkvisit, S., & Shaw, J. International Marketing. New Delhi: Pearson Education.

Derskey, H. International Management. New Delhi: Prentice Hall of India.

Aswattapa, K. International Business. New Delhi: Tata McGraw Hill.

Luce, 11_1 Spite ofthe Gods: The Strange Rise of Modern India, Doubleday, 2007.

Cavusgil, International Business: The New Realities, Pearson Prentice Hall, 2008

List of Open Source Soft ware/learning webysite:
hups://onlmecourses.nptel.ac.in/noc20_mg54/prcview E %/ |
-y ®
N g?/

finance

'oo'\,'c\f"'.“wro
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Evaluation | Evaluation Marks Credity
i
Quiz/
__k.“” Internal Eaternal
Assignment
100 |31 \) )

cision Modelling

Dec

with the essential okills and knowledge O

se Objectives:
ourse objective of this subje
cision-making scenat

o is to equip students
tively analyze complex de 108.
g the fundamental pr'\ncip\cs of
aking, Delving

ools 10 embark

n modeling, Explorin
and intuition in decision=n

ith the necessary {

1

erstanding the or
sion modeling, Unr
) the history of decision modelling
cision modelling journey

igins and evolution of decisio

aveling the interplay between logic
pioneers, Equipping readers

W

their own de

igating decision (rees and their
and utility theory,

¢ studies and

f decision analysis, Invest
ues, probub\\il\cs,
aking, Presenting Cas

nit 11

nvetling t
e in structuring comp
y analysis
s of decision analysis

¢ and techniques 0
Analyzing expected Va

and risk assessment in decision-m

he core concept

ol lex choices,

Examining sensitivit
ication

practical app!

odeling, Exploring various

tems and data-driven systems, [nvestigating the
{, Undcrs\und'mg the '\n\cgru\'\on
|-world examples of decision

\

Unit 111
cance in decision m

Introduc
types of decision support sys
role of artificial intelligence an
of data analytics and visualization in decisio
support systems and their impact
' : |
fdecis'\on-mak'\ng with multiple criteria, Exploring
making, Examining decision |‘
p\im'\zal'\on and
decision-making |

ing Jecision support systems and their signifi
tems, including expert sys
ng in decision suppor

d machine learni
g rea

n-making; _Showcas'm

Unit 1V
Understanding the challeng

s approaches and methodologies for mu
arisons, and weighted criteria, Analyzin
e stu

es and complexities 0
variou \ti-criteria decision-
matrices, pairwise comp g multi-objective 0
dies of mu\t'\-cr'\teriz\

trade-oft analysis, lustra p\'\cat'\ons and cas

(ing practica\ ap

Investigating probabi\'\snc
vity analysis and

tegies, Presenting

decision modeling,
d decision trees, Examining sensiti
isk management stra

Unit V
Uncovering the importance of risk analysis in
techniques, such as Monte Carlo simulation an
Addressing risk assessment and

expected utility under risk,
g and case studies h'\gh\'\ght'mg the role of risk analysis

real-world example
>
V2

W
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able to: !

s would be abi€ 70

thi students WO ippifE
ter successful completion of thlsCO‘U‘rSc’ odeling journey, equipp

COs | After succcssl e s ¢

CO1: | Generate tools to é

Id scenarios. . S
to real-worl inking theory to
individuals to apply key concepts . -ots, linking
;:dl“ e tl'?:;lpcl\'i/mplycs 1o decision analysis concep
CO2: | Relate practical ex: /

Tk ision-making. —
world scenarios for improved qc?'s‘on (rt systems, deriving va
CO3: | Develop expertise in using decision SUPPO“_Os

- ' arlos. :

driven insights for complex decision SUIHEC ¢ comparisons, breaking down

CO4: Categorize decision matrices and Pa”Y'S.t ‘

. « . rity. - —

multi-criteria assessment techmques.for clarl )t"n expert systoms and datas ISl devel
COS: | Create decision support systems, incorporating

oy ; ision-making.
driven approaches, to facilitate efficient and informed dec g

lue from Al- Emrepren

Employabli‘

Suggested Text and Reference Books: ‘ -1
br. March, J. G. (1994). A primer on decision making: How decnsnon§ happen. Th{e F(;:/glPress, |
2. Pidd, M (2012). Tools for thinking: Modelling in management science (4th ed.). Wiley.
3

. Clemen, R. T, (1996)

- Making hard decisions: An introduction to decision analysis (2nd ed.). Dy
Press.

g

Goodwin, P., & Wright, G. (2014). Decision anal

Tversky, A., & Kahneman, D, (1974).
185(4157), 11241131,

ysis for management judgment (Sth ed.). Wiley
Judgment under uncertainty: Heuristics an

wn

List of O
https://on

pen Source Software/leaming website:
linecourses.nptel.ac.irMnoc2 1_mg95/preview
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End Sem |Personality [S\“d Quiz/ L
TR euiaee | SCML ' c LXte
ssessment| Overview e Asslgnmcm‘"“rm“ bl

Supply Chain <0
,?Lm,mgc"“‘l_“ ) 8 2 20 E - \ 100 \3\-\0

se Objectives:

dents will understand the framework
B i biaing e :‘\.‘\.‘1.1.‘\11‘\&\\\0.1\\ and fundamentals of Supply Chain Management as the
g and sustaining high performance and effectiveness in the organization

Unit 1

Supply Chain Management: Ev 3

‘{11‘-l0[\|\:|\ Sk ‘hl‘lT\gu‘mm. Evolution, C.’Ol\ccpt. objectives & importance, competitive advantages

C]].\intq;‘ ,‘3\\.' ‘\ \.nn ‘1?‘\\\\1\\\5011\@1\1, Al\al?fucs in SCM, Supply chain planning,Different views of supply
ain, Supply chain drivers, Supply Chain strategy and its development, Strategic fit in supply chain

Unit 11 S
Forecasting in SCM: Forecasting in s :

. \‘ 5 :( b lm_“‘““”g in supply chain, methods of forecasting, Bullwhip Effect & Time-
SCTries Analysis, Exponential smoothing method of forecasting, Forecasting errors and their measurement,

Trackine signal and seasons ity s. For i i i istics i
a sig S ;Ak nality models, Forecasting using multiple characteristics in Demand Data and
Inventory Management in Supply Chain

Unit 111
Inventory. types of inventory. inventory systems, inventory modelling, role of distribution in a supply
chain. factors influencing distribution network design, Inventory management in supply chain, Multi

echelon Inventory Management, e-supply chain.

Unit IV
Network Design in Supply Chain, Network Design of Global Supply Chain, Alternative channels of

Location Decisions in Supply Chain, factors influencing network design decisions,

Distribution,
dels, Uncertainty in network design,

framework for network design decisions, Network Optimization Mo
Network Design in Uncertain Environment and Flexibility, Flexibility in Supply Chain

Unit V g
Optimal Level of Product Availability in Supply chain, Time Value of money in Supply Chain, Different
in Forecasting 1n Supply Chain,

types of Analytics in Supply Chain Predictive Modelling 11 . \
Representation on Uncertainty in Supply Chain, Using Decision Tree for handling Uncertainty,

Modelling Flexibility in Supply Chain; Trends, Challenges and Future of Supply Chain

abilitylentrepreneurship/ gkill development

course, students would be able to: Mapping
Skill development

Course outcomes focused on employ

" After successful com letion of this
Supply Chain

COs
COl: | Explain Network Design in

Develop the basic framework of supply ghai
eving the firm's objectives.

significance in achi M
N7 @ %’
A

1 and logistics working and its Skill development

. : TR
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blems and sitt |
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Analyze real life probiel™
thinking and [carning SkI”b‘lC ’
Evaluate the role of analytics I s
omplish the organizauonal ob)

ace

|st Edition
Strategies for Reduc

nce Books: MacMillan 2003,
ain Maﬂﬂgemem’ : gement:
‘ Chain Manag

Suggested Text & Refere
and Supply

Logistics and Supply.C!l
Christopher, M. Logistics

nagement —Strategy,

2
Fi : itsman :
Improving Services. Londor, Pitsmats Chain Ma
3! Cl,]l:g;)m, S., Meindl, P., &Kalra, D. V- Supply
arsor. anagement - Cases and (

nd Supply Chain M

Operation. 6th Edition. Pe >
i, Logistics d
and Managing the Supply Cha

4. G Raghuram& N Rangaraj

Millan. > . !
Levi, S. D. et al. (2003). Second Edition. Designing

Strategies and Case Studies. Tata McGraw-Hill. .

6. Christopher, M. (2000). Second Edition. Logistics & Supply Chain Management: S
Reducing Cost & Improving Service. Pearson, India.

7. Shapiro, J. F. (2001). Modeling the Supply Chain. Duxbury.

8. Sople, Logistics Management. Pearson, India.
9. Agrawal, D. K. Supply Chain Management-Strategy, Cases & Best Practices. Macm

10. Shah, J. Supply Chain Management- Text and Cases. Pearson, India.

n

List of Open Sgurce Software/learning website:
https://nptel.ac.in/courses/110106045
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L, XA
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6| Service Marketing 50 10 20
20
- - 100 |3 |- (0

.lppl(k‘i'.\\k th (n e SELG A SE (@) SIC J (l l [ lh
HlenC p anc 10 S
HCNCEN “—-\n\‘\~ . C \Ll\ll(t(;\ '(‘nd h < l eSe
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g.

t 1
lerstandi i
anding Services M i
. 2 ark . ' '
N U eting: Introduction, Services in the modern economy classification of
X . : : atio
;toe] , r“ealmeion;m % e tys hysical services, SErVices as a system marketin:g, mix of s rvn'0
r p . . ystem, ervice.
el p marketing, the nature of service consumption, understanding the customer i d
eeds

| expectati '
) ations, stra y i
ategic response to the intangibility of service performances

it 11
rvice 'k '
s Market Segmentations: Service quality, understanding

lerance, Seg 1 ‘oetl i

) ,tsecmentmg, targeting, managing perishability, process 0
-opriate customer rtfoli 1 intaini i

P po folio, creating and maintaining value relations, customer loyalty. Positioning

service in the market, value addition to the service pro nding service products

customer expectations and zone of
f market segmentation, selecting the

. duct, planning and bra
ew service development.

foundations

pricing objectives,
tice. Service

Jnit 111

Pricing Strategies for Servic
ing objectives, pricing and demand, putting service prici
keting communication, implication for commun
ication miX, external marketing,

tablishing monetary
ng strategies in to prac
{cation strategies, setting
word of mouth

es: Service pricing, €S

of pric
promotion, the role of mar
comimunication objectives, marketing commut

communication, interactive marketing.

customer’s roles In
ging demand
dence of the

ductivity

roles in service delivery,

Unit 1V | ’
Planning and Managing Service Delivery: Employee S :
ery delivering service through intermediaries and electronic channels, mand

’ ) . . “ . . V-

and capacity- Creating delivery system 10 pnce,‘cybel space and t.une, the ph'ysmaiie i
> of intcrmediarics, enhancingV oving the quality an pro

service space,
eSS strntegic context, situation review

marketing strateg .
- grievanc

Service dcﬂcicncics, consvy . 4
‘ C inc ‘ orces @
online and €- service plattorms, Ple}ClF’a1 Driving

rvices Strategles WAD})/A

Decision ared and S¢€

Unit V g
rk ' rocess
| { . The marketing planning P ] . .
ar , Plans for Services: {0 . i suiedls O i i [
ek W fi ulation gsource all occasions and monitory marketing planning kel
"1 , TEs . . !
» ¢ recovery strategies Services 10 ¢-platforms: Recent 're
' rategies © on-line semces,Key
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Fiog— se (0
Formulate a strategic lC.\[?OI'I s
intangibility of service perform

approdcth
ferentiation
jcation

St different
Compare and contrast (hHL'Li, il
highlighting value addition and ¢ =7
Relate the role of marketing comn

’ yerd
T noarement and 0
influence on customer engagement & and pro

w :
e the quality . /ISUE
positively impacting value perception af

s
. idence of

| ere” i,
Create strategies to enhance the physicd atisfaction.

X ner S
N ‘ : . /ing custon
reintoreing service quality and improving

Suggested Text and Reference Books: :
' : cation
I Lovelock C, Service Marketing, Pearson Educe

. ., Himalaya Publishing House

2. Venugopal V/ Raghu V' N, Services Marken’no,

3. Apte G, Service Marketing, Oxford University f"ress

4. Jha S M, Service Marketing, Himalaya Publications ‘

b Kandampully J A, Service Management, Pearson Education . :

6. K. Rama MohanaRao (2009), Services Marketing, Pearson Education, Ncw‘DcHn !
7. Valerizeithmal, MaryJoBunter (2009), Services Marketing, Tata McGrawHil, New Delp;
8. B. Sudhir, JawaharBabu, Subrahmanyam (2010), Services Marketing, Students el

Publishing House Private Limited, Hyderabad. ‘

D)

Christopher Lovelock (2009), Services M
10. Christian Gronrose

Delhi.

arketing, Pearson Education, New Delhi,

(2009), Services Management and Marketing, Maxwel| Macmillgy

1. ' - |
Kenneth E. Clow, Dayig L. Kurtz (2009), Services Marketing Wiley India New Delhj
2 Sy cini,

List of Open Source Software/]e
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Leadership & Team
Effectivencess

¢ Objectives:

evelop students' |

X ps udents \mduf\\ and strategles, and to enhance their

ity to build and lead high-per

anding of effective leadership principles
forming teams.

pment: Action-

dership Develo
sonality

s and Leadership; Per
nd Leadership

rship Myths, Lea
personality Trait
onal Intelligence @

nit 1
atroduction 10
bservation-Re
ypes and Leadersh

Management; Leade
dership Attributes;
and Leadership; Emoti

|_cadership & Team
fection Model, Lea
ip; Intelligence

odel; Contingency Model and
onal Leadership, power and
hip Behaviors: Multi-rater

eadersh'\;; M
Transformati
ssessing Leaders

nit 11

L.MX The
path Goal Theo
| cadership, :Lea
Feedback Instrument

ory and Normative Decision Model; Situational L
ry; Emotional Approach Charismatic and
dership Behaviour; Leadership Pipeline; A
S, Destructive Leadership

tuation and the Environment;

Characteristics of Leader,
AP Analysis;

ion; The Si

d Leadership;
lopment Planning: G

crisis situat

otivation an
ction Learning; Deve

Unit 111
Negotiation and Leadershi
Culture and Leadership; G
Follower and Situation; Exper
Coaching and Mentoring: Women i

P; Leadership under 2
lobal Leadership; M
iential Learning; A
n Leadership Roles

on and Empowarment;
organizatio ns;
elopment;
ment:

gati
team—based
d team dev
flict manage

m Formation; Dele
ole in
ng an
ing and con

P Dynamics; Tea
in a group; The leader’s ¢
[ ffectiveness, Offsite traini
ching; Team decision mak

Unit 1V

{ntroduction 10 Groups and Teams; Grov
[cading teams: e teamwork with
{eader actions
Understanding Team Pro
Virtual teams; Managing

cesses an

Muhicu\tura\ teams

wers satisfaction; The Art
ng Creativity problem

d peers; Fostering Follo
Credibility and Trusty

{ructive Feedbacks Enhanct
Model; Building
unity Leadership

Unit V Y

guilding Eff a\io/nship with

of Communic Goals and providing GonS

solving skills: ildi High-Perlbrmance Teanis: The Rocket
ers; Team Building at the Top; Comm

Skills for Deve

subord'mates an

nent:

Emrepreneurship

ip/skill develop!

Joping.O!
ould be

Course Qutcome
After successf
able to:
Explair
g!'cclivcncss.
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W lg::"']clop a framework for the students to understa

' in organizations
of Leadership and team effectiveness in organizz

' influencing teamwork
Build an effective team by analyzing factors influe g
and team leadership.

Suggesteqd Text ang Reference Books:

I Northouse, p. G. (2021), Leadership: Theory anq Practice (9t ed.). Sage Pubhcauons_
2. Yukl G (2013). Leadership in Organizatjong (8thed.). Pearson Edgucatro;m
3. Lencionj p. (2002). The Five Dysfunctiong of a Team: A Leadershtp Fable, ‘{osse -Bagg.
4 Goleman, D, Boyatzis, R., & McKee, A (2013) Prima] Leadershlp: Unleashmg the POWer of g
Intelligence Harvarq Businesg Review Pregs.
5. Kouzes, J M, osner, B, 7 (2017). The Leadership Challenge: How o Make EXU'aordin ‘
appen ip Orgamzations. Jossey-Bass 3
ollins, . (200 Good to Great: Why Some Companjeg Make the Leap, .
HarperBusin S
Sugg

ang om IS

Duhjgg (2016), Smarte, Faste, Bette, The Trunstormmvc Power of Real Produmwty ]
ouse,
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) g rrefyt
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\ Maximam Marks Alotted B { o '(T,;,;,},ﬁr“"‘ﬂ
Theory Stot - Practieal Shot Hours ,
bjeat| ‘ ! b per week
hie | Sibject Name End Tert Evaluation Continmone | Continuous fol | | ( Tatal
,‘ ‘ , - Exatwation | Evaluation_[Marks rrmm’f
End St Perommatity “M Owir i' JF ' LiTIP |
I\eoreemment Onerview W. nrernal Faterng ,‘
a A ‘r‘“m . \«(‘\\M\*m1
L W T ) T—
Proadiet & Rennd & f |
Mg e 0 L bl 0 P °® . o (1 -0 3
!

LA n“i(‘lﬁ\(‘{'
B cotirae Wil sttemst 1o underdtand vanions types ¢ "N .
e 11 Biemt 1o ndersand vations types of products in the product portfolio of an

tzaton Developing nes T TR L g Timmating |
laping new products and eliminating exiting products from the portfolio will be

"mmn.;(:

v‘"‘-‘“h\\. Mannosien: Dy 1 R
duct Manneement Product Management: Inttoduction to Product Management Product Mix
) ol . 1 et acent - P went 1
;» n\'_,\‘ aduct Clasesfication. Management of New Product Development Process, Managing
roduct 1 de ovels ', R st aniratnnn ¢ focus cing
du vole, Product focused organwation; Market focused organization, Factors influencing

design of the product, Changes affecting product management

Unit N

Brand Management Introduction 1o Brand Management, Brand Management Process, Brand Choice

Decisions and Models Brands v/s Products, Benefits of branding; Brand attributes, Significance of
branding 1o consumers & firms, Brand Elements, Product Market Strategies: Product Evaluation Product
beoduct Differentiation, Preference Analysis, Benefit of Segmentation.

Posttioning: Concep!

Brand Assct Valuation, Aaker Model, BRANDZ,
and implications, Measuring Brand equity:
ommunication, Brand Positioning, Brand

Unic 111

Mhe Brand Equity concept, Brand Equity Models -
frand Building: Brand building blocks
ents of Branding, Brand Identity, Brand C

ity Brand Valuation, Brand Tracking and Monitoring

HPoersonid!

Brand Heso

Brand \'alue, tlom

4 Over Time, Building Brands in indian Market, launching a New Brand, Revitalizing
Brand Portfolio Management, Managing Brands Across
alues and Brand mantras.

Anl agIng pran
Brand Extension Slralegies,

i

ographical Borders Brand Values, Brand Know ledge, Brand V

T
Designing & Sustaining Branding Strategies: Brand hierarchy, Branding strategy, Brand extension and

ing brand over time, Reinforcing Brands, Revitalizing Brands, Co-brm@g.
Branding, Co-branding, Brand Crisis. Emerging

w&ﬂ @5\;%

prand transier, manag
nl, Digital Branding, Employment

Managing Brand Experience.

Celebriny endorseme

Brand Applications

.
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kill development

m After 0 = %
m Derive insights from consufm L
' I i . positioning ¢ LIRS 3
Aributes, enh 1o product T |
it and contrast pranding and pr duct conccpts,Justlty g

‘ for both consumers and firms. ' .
narket strategies, choosing the w

Compare !
significance of branding fOr V2= :
: uate the effectivencss of different product mat
for successful prand positioning. .
ire brand equity,

CO03: | Eval
most suitable roaches
"CO4: | Judgethe effectivencss of various methods to meast
| determining their ability to capturc brand value accurately. ‘ ;
| CO5: | Create brand extension strategies, utilizing co-branding, cclebrity Enn.ep.f
and digital branding techniques.

ancll

endorsement,

nce Books: )
Delhi: Pearson Education.

Brand Management:

ested Text and Refere
A., &Jha, M. (2007). Marketing Management. New D

Sugg
Keller, K. L. (2004). Strategic
Kotler, P., Keller, K. L., Koshy,

Pearson Education

. Sengupta, S. (2006). Brand Positioning.
Majumdar, R. (2007). Product Management in India. Delhi: Prentice Hall of India

3
4.
e : %
azmi, S. H. H. &Batra, S. K (2008). Advertising and Sales Promotion. New Delhi:]

Books.
3 ;;rategic Brand Management Book by Kevin Lane Keller
. B2B brand management Book by Philip Kotler
List of Open Source Sof
' ' Software/learni ‘ebsi
hups.//onlmccourscs.nptcl.ac.in/nocrznzmriggezl;s”e:. A
. preview w)}}/ é% ; %ﬂ
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_M__'__M_nxhnum Marks Allotted Contact
T y Hours
Theory Slot Practical Slot
IR SR S per week
Continuous Continuous | Total Total

Subject Name End Term Evaluation

~ Evaluation ~_Evaluation Marks Credits
Mid L{T|P
) Se Yor ) h
End Sem {Personality Som, Quiz/ (nternall External

Assessment] Overview

S0 10 20 20 - - 100 |3(-(0

ke | L]

\\IUH\‘\ Service Operation

Management
=l h

Rxam Assignment
St

“ourse Objectives:

[0 unders s\ IO : : . oo , ;
eli 3 iy 1”“‘“_‘.““‘& concepts of service management and developing ability to design service
felivery systems to fulfill needs of various customers.

Unit |

Introduction of service operati '

. ;d_\}\t\\ {1 of service OP\LIMIOHS management, types of services and processes, service matrix,
nderstanding the nature of services, Aligning service strategy and service competitiveness.

Unit 11

New Service Development - Designi

: . : ng of Service delivery Mechanism, Service design, development &
automation, Managing human resource in services, Service encounter

Unit 111
Serv 1~cc.Quali\y: Conccpl and Models; Service recovery and Sgrvice guarantee, Service facility design
gnd facility location, Demand Management in Services, Capacity Management or Supply Management
in Services, :

g
Unit IV .
Complaint management, Service Encounter, Productivity and Performance measurement, Service
Inventory Management, Service Supply Chain Management, Global trends in services sector.

Unit V

Queuing System: Introduction & characteristics, Application of simulation in service operations
management, Vehicle routing and scheduling; Services management in IT/ITES sectors: Call Centre
Operations, Web-enabled Services, ERP enabled Services, Tele marketing.

Course outcomes focused on cmployabi|ity/cntreprcncurship/ skill development

COs After completing the course, 4 student will be able to: Mapping
CO1: | Map and cvaluate service matrix; relate service strategy and competitiveness Skill Development
according to the processes of the service firms
\E)Z: \ Design service delivery mechanism; manage human resource in services Entrepreneurship
CO3: \

03: | Evaluate service quality models; analyse demand management in services; Skill Development

formulate supply management in services : : :
CO4 \Examine The service supply chain management, and global trends in service [ Skill Development

sector , :
cO5 \Application of simulation in service operations management Skill Development;

Employability

»}ﬁ»\’/w’) @ B
o ’
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Suggested Text& Reference Books:

ugg ,
I Richard B. Chase, Operations management, TMH. oving Service Delivery, Pearson

2. Robert Johnston, Service Operations Management: [mprov f"ogrd
3. KanishkaBedi, Production and operations management, (I)X
4. SN Chary, Production and operations management, TM.P ' Management: Operations, Strategy
5. Fitzsimmons, J.A. and Fitzsimmons, M.J. (2014), Sc;lr\.”cc i

Information Technology, 7th, McGraw-Hill: New Delhi ions Management, Cengage

) ) g ations =

6. Metters, R., Metters, K.K. and Pullman, M. (2008), Service Opera

Learning: New Delhi. ice Management anq
7. C. Haksever, Render B., Russel S. R. and Murdick R. G. (2007), Servi .

Operations, 2nd Ed. Prentice Hall.

List of Open Source Software/learning website:

https://archive.nptel.ac.in/courses/110/106/110106046/




L Maximum Marks Allotted Contact| Total
Theory Slot Practical Slot Hours |Credits
Subject End Term Evalua Contiuupus Conti 1 g
0y D) tion < o Ly
Name [ a Evaluation Evaluation N:::,;(Iq week
End Sem Personality L\Ii(l Quiz/ s
Assessment| Overview | ¢ Assignment Internal | External A U
g A |Exam
Database g N ]
703011 [Management S0 10 20 20 - - 100 |3|-|0] 3
__System

Course Objectives:

The course objective
terminology and to understand the rel
hardware, networks, data storage, operating systems, and software programs.

of" this subject is to desctibe key concepts, issues, and operational
ationships of key components behind concepts such as

Unit 1
Introduction: Advantage of DBMS approach, various view of data, data independence,

schema and sub-schema, primary concepts of data models, Database languages, transaction
management, Database administrator and users, data dictionary, overall system architecture.

ER model: basic concepts, design issues, mapping constraint, keys, ER diagram, weak and
strong entity sets, specialization and generalization, aggregation, inheritance, design of ER

schema, reduction of ER schema to tables.

Unit II ‘
Domains, Relations and Keys: domains, relations, kind of relations, relational database,

various types of keys, candidate, primary, alternate and foreign keys.
SQL: basic structure of SQL, set operations, aggregate functions, null values, nested sub
queries, derived relations, views, modification of Database, join relations, DDL in SQL.

Unit III
Distributed Database: basic idea, distributed data storage, data replication, data

|
fragmentation- horizontal vertical and mixed fragmentation
Storage structure and file organizations: overview of physical storage media, magnetic disks-

performance and optimizations.

Unit IV | : :
Transaction, concurrency and Recovery: basic concepts, ACID properties, Transaction states,
implementation of atomicity and durability, concurrent executions, basic idea of

serializability, basic idea of concurrency control, basic idea of deadlock, failure classification,
storage structure types, stable storage implementation, data access, recovery and atomicity-
log based recovery, deferred Database modification, immediate Database modification,

checkpoints.

ions, organization of records in files, basic concepts of

Unit V
anization.

asic idea of RAID, file organizat
ﬁdexing, ordered indices, basic idea of B-tree axlq B+-tree org




After succes : .
sful completion of this course, students would be able to: | Mapping )\

Differentiate database
i ystems f i i
eaturc it TR Systemrsom file systems by enumerating the | Skill development

Explainthe terminology,
indatabase systems.

features, classiﬁcation\s, and characteristics embodied \Skill development W

Design principles for logical deSign of databases, including the ECIR method | Entrepreneurship

Evaluate database storage structures and access techniques | Employability

Identify the issues of transaction processing and concurrency control. \ Skill development

Analyzeap information storage problem and derive an information model Employability
expressedin the form of an entity relation diagram, binary tree, etc.

\
\
\
|

Suggestcd Text and Reference Books: ,

1, Database System Concepts — A Silberschatz, H.F Korth, Sudersan, MGH Publication.
5. Anintroduction to Database Systems — C.J Date 6 th ed.

2, fundamentals of Database systems — Lelmasri &amp; Navathe |l ed.

4. An introduction to Database systems —B.C. Desai.

List of Open Source Software/learning website:
lmps://onlinecourses.nptel.ac.in/n0023_cs29/prev1ew
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—

F\ Maximum Marks Allotted Contact
Theory Slot Practical Slot il
Subject per week
I Subject Name ERAETer ML VAL ; Continuous Continuous Total Total
Code ) _ﬁ__t; N et _ Evaluation Evaluation  |Marks Credits
End Sem [Personality 2?“ Quiz/ [nternal External &1 2
Assessment| Overview “‘“"' Assignment UL L AL
(el N e S| T T Exam i
703012 Labor Laws 50 10 20 20 - - 100 {3 (-0 3 J

Course Objectives:
To learn the laws relating to Industrial Relations, Social Security and Working conditions and understand

the laws related to working conditions in different settings

Unit I ,
Introduction to Labour Legislations and Regulatory Laws: Meaning and classification of Labour

legislations in India. History & Development of Labour Legislations in India.

Unit 11

Laws relating to working conditions — Factories Act, Shops & Establishment Act, Contract Labor
(Abolition & Regulation) Act.

Unit IIT

Laws relating to Social Security- Employees Provident Fund Act- Employees State Insurance
ActWorkmen's Compensation Act-Payment of Gratuity Act-Maternity Benefit Act. Unorganized
Workers Social Security Act, 2008..

Unit IV

Laws relating to employment, service conditions, Employee Relations- the Industrial Disputes Act-
Trade Unions Act- Industrial Employment (Standing Orders) Act.

Unit V
f Wages Act-Equal Remuneration

[aws relating to Wages-The Minimum Wages Act- the Payment o
Act-Payment of Bonus Act.

Course Outcomes focused on employability/entrepreneurship/skill development:

[ COs After successful completion of this course, students would be | Mapping
able to: b
CO1: | Analyse the judicial setup of Labour Laws, Employability
CO2: | Measure the salient features of welfare and wage Legislations Skill Development
CO3: | Develop the knowledge of Labour Law in General HRD Practice. Skill Development
CO4: | Recommend the laws relating to Industrial Relations, Social Security Entrepreneurship
and Working conditions I :
CO5: | Explain procedural and industrial discipline Skill Development

¥
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Suggested Text & Reference Books:
I. Kumar H.L., (2002). Practical Guide to Contract [ abour - Regul
New Delhi: Universal Law Publishing.
al Relations in [ndia. Agra: Ram Prasad.

Mathur, A.S. (1968). Labour Policy and Industri
aw. New Delhi: LexisNexis,

Singh, Avtar. (2002). Introduction to Labour & Industrial L

List of Open Source Software/learning website:

https://onlinecourses.nptel.ac.in/noc22 mg52/preview
w))“( % il
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: { [( nnmﬁ{
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Ok, Whject Name Ena Term Evilustion Continmans [ Continngny Total i ( - Total |
. Evalwation wdits |
~r » i TR L Evaluation Marksy Credity |
| End S ereonality < Oniz I LiT|p '
J\eerecmc-m‘ Overview y o, Attignment Tnterna External
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Tnapya Sl & Distribution ] < | N 3
'\hmn!:rmrm o/ v 20 20 : ) |
| ‘ : - o (3. J 0 3
Course Objectives: T
To discuxs VANIOUR aspecte ¢ sale -
{ PeCts of the sales fun ton ranging from Varous sales organization structures to the

OIe of the xales manape; : S
IR IMproving sales by hiting, training, motivating and leading the sales force

Unit 1
miroduction: Nature. soc c 2 of

— .\\ '.]t1~~“ kil ' ”{‘ \'nr\c and mg aning of sales Management, evaluation of sales management, roles

Tﬁ, Cx and -w]- x. o1 sales managers, sales objectives, strategics and tactics, emerging trends sales
nanageme King sale ) P "

e ?.\-i-m nt, {m ,m,_ sales and distribution management, psychology and selling-buying decisions, sales
newiedge and sales related marketing policy*s-sales process, transactional and relationship selling.

Unit i
Manaven or vale ’ 17 { 1

anagement of Sales: € oncept of sales orgamization, types of sales Organization structures,
specialization with in sales OTganzation, sizing and staffing the sales force, training and motivating sales
force, compensating and leading sales force, sales force cxpenses, marketing audit, sales force audit,

evaluation of sales organization, evaluating and controlling the performance of sales force.

Unic Il
Analyzing Market Demand and Sales Polcmial:Slmlcgic planning, role of marketing and sales,
Mmarketng and personal selling strategics, sales strategy, developing sales forecast, forecasting
approaches, sales budger. Preparation of Sales Budget, Sales Quota and Designing Sales Territories.
Sales Organization, Designing the Structure and Size of Sales Force, Recrui

~4
Force, Motivating, Training and Compensating the Sales Force, Evaluation and Analysis of sales force.

Unit 1V :
Distribution Channe: Introduction, importance, types, functions, and design of Channels. Overview of

Channel Management decisions, Channel conflict and resolution. [nternational channels of Distribution.
modes  of transponation, Multimodal Transport System- Overview, Containerization,

Major | i ! .
Multumodalism in Jnaia. Third Panty Logistics- Service providers, Risks of Outsourcing and risk
managemen|. ' (

b v distribution costs and

e , . ¥ istributi stem; distribution logistics;
Distribution Management: Indian distribution sygcm, e g —-— et
control; role and functions of intermediaries; selection and nwuvanm? of :mcmwdnérhwa. P(l:lltlL npdlr:sﬁl)x:
physical distribution process, Channel Intermediaries — Whvk“_‘ ling and l‘m':‘:"‘!ﬁr thml mVZnical
Consumer goods, Industrial Goods & Services — Integrated Marketing Channels — Horizontal, )

gt
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L. &Decarlo, T. (2005). Sales Management. New Delhi: John Wiley

Decision, Strategies and Cases" Prentice hall 2009,




Maximum Marks Allotted Contact
Theory Slot Practical Slot Fiowrs
Subject el il er week
SUbjee ' . Continuons Continuons ota Total
\ Subject Name
Code o ki ol b "‘"a"m{ halumlnn _Evaluation  [Marks Credits
End Sem \Penmam Quiz/ Internol Csternsl LITiP
\ccrmmm‘ Overview | o ;\«mnmem %
‘ﬂl(lll ‘ Investment & &0 . 10 ‘ 100 | 3 3
Portfolio Management : i i 20 20 - e 0 & lo l
|

Course Objectives:

To expose the students to the concepts, tools and techniques applicable in the field of security analysis
and portfoho management

Unit 1
Investment — meaning, nature and scope of investment analysis — elements of investment - types of

investments, Overview of Capital Market: Market of securities, Stock Exchange and New Issue Markets
- therr nature, structure, functioning and limitations.

Unit 11

Risk & Return: Risk Retumn concept, Calculation of Risk and Return of single security and Portfolio,

systematic and unsystematic risk, multifactor model of risk & return, efficient capital markets, concept
of beta, SML and CML valuations.

Unit 111

Portfolio Theory: Portfolio Concepts and Evaluation, Portfolio and security returns, diversification,
markowitz model, sharpe index model, factor models and arbitrage pricing theory. portfolio investment
process, portfolio management strategies, sharpe and treynor méasures.

Unit IN

Technical Analysis: Dow Theory, Support and Resistance level, Type of charts & its interpretations,
Trend line, Gap Wave Theory, Relative strength analysis, Technical Versus Fundamental analysis.
Nature of Stock Markets: EMH (Efficient Market Hypothesis) and its implications for investment
decision. Capital market theorem, CAPM (Capital Asset Pricing Model) and Arbitrage Pricing Theory.
Case Studies.

Unit V
Bond Market: Bonds - Fundamentals of bond, valuation; Interest rates, spat rate, forward rate and
yield curve Bonds - Term structure of interest rates Bond.

Course outcomes focused on employability/entreprencurship/ skill development

After successful completion of this course, students would be able to: Mapping
CO1: | Explain the characteristics of various investment alternatives available to | Skill development
INVESLOrS. & ‘
CO2: | Measure the Risk and Rewurn of Single security. skill development

bt
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e “Employability

CO3: | Create portfolio strategics for active portfolio

Employability

L]
hnical and

CO4: | Analyze performance of the secondary capital market by using tec
fundamental analysis.
COS: | Evaluate bond yicld in different market segments.

Entrepreneurship

Suggested Text & Reference Books: . Security. Analva D
I. Sidney Cottle, Roger F. Murray, Frank E. Block, Graham and Dodd: Sccurity Analysis, Tata

McGraw-Hill, New Delhi. B ) o
Reilly, Investment Analysis and portfolio management, 2009 edition, Cengage Learning

3. Bodie. Kane and Marcus, Investments, 9th edition, TMH. 3
4. Prasanna Chandra, Investment Analysis & Portfolio Management, 6th Edition, TMH

S. Bodie, Kane, Marcus &Mohanti - Investment and Indian Perspective (TMH)

6. William F. Sharpe, Gordon J.Alexander and Jeffery V.Bailey: Investments, (Prentice Hall).

7. Abhishek Kumar, Index Investing, 2020, SAGE Publishing

8. Donald E. Fischer and Ronald J.Jordan: Security Analysis and Portfolio Management, (Pearson

Education, )

List of Open Source Software/learning website:
https://onlinecourses.nptel.ac.in/noc21_mg99/preview
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Course Objectives:

This course will help students in efficient and cconomical handling of materials and storage lowers the
acquisition and possession cost resulting in the reduction in the real cost.

Unit 1

Introduction to Inventory and Materials M

anagement: Concepts and Issues, Types of inventory,
Inventory costs and their me

asurement, Structure of inventory models, Importance and areas of materials
management. Inventory Problems and Selective Inventory Management: Classification of inventory
problems, Importance-based classification ofinventory, selective inventory management techniques and
their use, Numerical problems.
Unit 11

Static Inventory Problems under Risk: General ch

aracteristics, Opportunity cost matrix and cost
structure, Mathematic

al formulations (discrete and continuous cases), Imputation of costs, Numerical
problems. Static Inventory Problems under Uncertainty: General characteristics, Decision criteria for
uncertainty and inventory problems, Distribution-free analysis (Tchebycheff and other inequalities),
Comparison of analyses with full and partial information, Numerical problems.

Unit III

Dynamic Inventory Problems under Certainty: General characteristics, Fixed Order Size System (EOQ
and its variants), Economic Production Quantity (EPQ), Fixed order interval system, Inventory problem
formulation and solution under constraints, Numerical problems. Dynamic Inventory Problems under

Risk: General characteristics, Types of inventory control systems with known stock-out costs and service
levels, Approximate and exact methods for safety stock determination, Numerical problems.

Unit IV

MRP, MRP-11 and DRP: Concepts and Issues of MRP, Design of MRP system and its variants (MRP-II
and DRP), Numerical problems. JIT-based Approaches for Materials Management: Concepts and Issues,
Relationship with Lean Engineering practices, Design of JIT-based inventory management systems,
Numerical problems. Basics of Purchasing Management: Fundamentals and importance of industrial

purchasing, Types of purchasing, Related techniques (non-quantitative and quantitative) in purchasing,
Measurement and evaluation of performance of suppliers and purchasing systems, Numerical problems.

»

Unit V .
Theory of Constraints and Materials Management: Concept and Issues, Bottleneck and non-bottleneck

resources, Process and transfer batches, Capacity copstraint resources, D-B-R scheduling and VAT

{@ By

\o’
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Value lfnglnccrin;://\nnlyms and Storeg

ylants, Effect on materi: sAThe wical problems. : 3 R
| ffect on materials management, Numerical | VA). Steps in VE/VA, Effects

/].'
TEritemant: Ohlselivas cenne o Value Engineering/Analysis (VE/ ,
Management: Objectives and issues of Value Engineering ) os management, Numerical

anproaches for stor
#) - Pull distributi
ish versus Pull distribution

on purchasing and materials management, Basics of and :
. . W l
. Finn : e anagement: Trends and 1SSucs,
problems. Logistics and Supply Chain Management: Tre , e e v
\ on and Greening SC, Inventory system development,

system, Basic Issues in Design for Logistics, SCM,
Numerical problems.

a0 wnronoitrehin/ ski welopment:
Course outcomes tocused on (‘Illphl_\:lhl||l)'/l‘ll|l (‘|)|(IILIIIN|II|)/ skill de I

3 " e ) T e
Mapping
Skill development

COs \fter completing the course, a student will be able to ——— =
7 2 1 e . \ f e ate > aS550CIk
CO1: | Understand the role of inventory management and investigate (he a

| numerical problems e Qkill devel 3 1
A A — e ——— “trate VAL 3 N cvelopme
s and techniques of inventory control. Ilustrate various Skill d pment

CO2: Analyze vanous tool
accounting practices related to inventory. Fmploywbilily
e PO TR S o - . SRl - «
CO3: | Investigate dynamic inventory problems, EOQ model concept = =IO abilit
- = : - , . = i 1he halance between | Employabili
CO4: | Analyze the aspects of materials handling and learn how l0.|(L.Lp the balance betwee [ ployability
priority and capacity. Test JIT and EOQ model concept in inventory managemen

svsiem

CO3: | Evaluate the requirements for maintaining an optimum level of !nvcnlOI'.y . of
materials; inventory system development. Develop different models of determining
best order size in deterministic as well as probabilistic situations..

Skill development

Suggested Text & Reference Books:

. Starr, M K and Miller.D W, Inventory Control: Theory and Practice, Prentice Hall.

2. Tersine, R I, Principles of Inventory and Materials Management, PTR Prentice Hall.

3Silver, E A. Pyke, D F and Peterson, R, Inventory Management and Production Planning and
Scheduling, John Wiley.

4_Krishnan Dr. Gopal - Material Management, (Pearson, New Delhi, 5th Ed.)

5. Dutta, A.K_ Integrated Materials Management, New Delhi, PHI.

6. Sople, V. V. Logistics Management. New Delhi: Pearson Education P. Ltd.

7. Raghuram G. (I.ILM.A.) - Logistics and Supply Chain Management (Macmillan, Ist Ed.).

. Gopalakrishanan P and Sundershan M. Handbook of Materials Management. New Delhi, Prentice w
Hll, of India.

9. Dobler, D.W. etc. Purchasing and Materials Management. New York, McGraw Hill.

List of Open Source Software/learning website:

Jarchive.nptel.ac.in/courses/110/105/110105095/ @\/‘w%
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Course Objectives:

[0 equip indiy iduals with {lye l\nm\'lcdgc and skillg
fundament . strategies, and best practices of e-business, en
digital technologies for entrepreneurig| suceess and sustainab|
Unit 1

al principles,

Lo thrive in the digital er
potential of

a by un(lcrstan(ling the
abling them to harness the
¢ growth,

In this unit, we lay the found
modern business |
\\IW

ation by
andscape, We
portunities. Topics covere
technology on busine

Introducing the concept of e-business and its significance in the
explore the evolution of e-busine

/ $S, its advantages, challenges, and
d include the digital transformation, e-business models, and the impact of
§§ processes,

Unit 11
This unit delves nto the
platforms, and Strategie
Systems, security me
emerging trends in ¢

fundamentg|
s for online buyin
asures, and consum
-Commerce, sych

principles of e-commerce, focusing on the various models,
g and selling, We examine e-commerce infr
er behavior in the digital marketplace. Addi
as mobile commerce

and social commerce,
Unit 111

astructure, payment
tionally, we discuss

gital marketing and advertisin
engaging target audiences ]
Optimization (SEO), social media marketing,
the role of data analytics in Optimizing mark

8. We delve into strategies

annels, including search engine
content marketing, and email marketing. W
eting campaj

e also examine
Mpaigns and measuring thej

Unit IV

navigation, responsive design

, Visual aesthet
persuasive design techniques i

n enhancing co

portance of intuitive
0 explore the role of
gagement,

ics, and usability testing. We als
nversions and driving customer en
Unit vV

Data is the lifeblood of e-business,
intelligence in driving informed dec
collection, slorage,
customer sc'glﬁcnlq
usage.

In this unit, we explore the power of data analytics and business

ision making and gaining a competitive edge. \\’e.de.lve into q;im
analysis, and visualization techniques. Topics covered include predictive analytics,

tion, data-driven decision making, and the ethical considerations surrounding data

G
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Course Outcomes focuse
[\‘ k-\—~~*«r‘ —~ NELTER . 1ts would ’ : i 3
COs After successfu) completion of this course, students would be [ M RPLIS

able to:
BLLLGAL

don employability/entreprencurship/skill development:

Explain (he key concepts and principles of e-business. Lo — AT

Measure the role off e-commeree infrastructure in facilitating online =mployability

transactions,
LA

e - ‘ 2 i mpadd ‘ il
Design c-commerce strategies and best practices to real-world business Employability
scenarios,

Skill Development

Analyze consumer behavior in mc‘digilnl marketplace and its
implications for e-business,

Evaluate the effectivencss ofdigital marketing campaigns using
| | relevant metrics and analytics.

Employability

References:

I. Chaffey, D., & Ellis-Chadwick, F. (2019), Digital marketing: Strategy, implementation and practice,
Pearson,

Laudon, K. C., & Traver, C. G, (2019). E-commerce: Business, technology, society. Pearson,
O'Brien, J. A, & Marakas, G. M, (2018). Management information systems. McGraw-Hil| Education,
Turban, E., Outland, J_, King, D, Lee, J., & Liang, T.-P. (201 8). Electronic commerce: A Mmanageria|
and social networks perspective. Springer.

[ IS

o

Suggested Additional Readings:

4. Lee I, & Lee, K. (2019). The internet of things (IoT): Applications, investments, and challenges for
enterprises. Business Horizons, 62(1), 105-114.

5. Rayport, . F.. & Jaworski, B. J. (2004). Best face forward: Why companies must improve their service
interfaces with customers. California Management Review, 47(3), 35-58.

6. Rogers, M. (2016). The digital transformation playbook: Rethink your business for the digital age.
Columbia University Press,
Strauss, J., & Frost, R. D. (2020). E-marketing. Routledge.

8 Wang H.J & Sun, S. Y. (2010). The influence of online store design on consumer's emotional responses: ﬁ

An experimental study of utilitarian and hedonic online shopping. International Journal of Electronic
Business Managemen, 8(4), 272-28].,

http /onlinecourses,nptel.ac.in/noc | 9_mg54/preview W

5t of Open Source Software/learning website: ‘
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COURSE OUTLINE OF MANDATORY AUDIT COURSE (MAC)

) ~ Maximum Marks Allotted Contact
; Hours
) -
Ihun\ Slot Practical Slot per week
Subject . " Continuous | Continuous | Total Total
Subicet N g lllll mmm continuous H "
Code ubject Name li‘d AIV\;I ml \ul_u.lllim Evaluation | Eyaluation  |Marks Credits
Mid | L|T|P
End Sem [Personality e Quiz/ (nternalExternal
Assessment| Overview /\“i;,unuu!
b s s | Exnm S M E
- . |Entreprencurship and
703018 | B .
Innovation (MAC)® 50 10 20 20 100 | L|1{0} 2

MAC: Mandatory Audit Course will be compulsory to pass which will be a mandate to award the final degree. On the basis

ol continuous assessment and on recommendation of the Department with final grades/marks, the Examination cell will issue
a certificate for this course.

Course Objectives:

This course aims to provide students with an understanding of the nature of enterprise and
entreprencurship and introduces the role of the entrepreneur, innovation and technology in the
entrepreneurial process. The course content is relevant to those individuals thinking about starting a
business, those who are interested in commercialising their own innovations or of others, and those who
advise entrepreneurs or engage in policy making in the entrepreneurship area.

Unit I

Concept of Entrepreneurship, Traits of Entrepreneur, Distinction between Entrepreneur and Managers,
Difference between Inventors and Entrepreneurs, Entrepreneurship- Mindset, Big companies v/s start-
ups, Inspiration from Role Models and Social support; Misconceptions and Myths of Entrepreneurs,
Business Model.

Entreprencurship Development in Emcrgmg Markets: Types of Start-ups, Intrapreneurship, Small &
Medium Business Enterprises, [nternational entrepreneurship, Mistakes start up makes

Leader v/s Manager, why do ventures require Dynamic leaders, Principle centred Leaders,
Entrepreneurial leadership, Components of Entrepreneurial Leadership

Unit IT

Introduction, Creativity & Entrepreneurship, Characteristics of Creative People, Blocks to creativity,
Creativity at work- A must for survival, Sources of new ideas, Techniques for generating ideas
Introduction, Opportunity definition, Opportunity recognition, Opportunity Process, Sources of
Opportunity Indian Economy- Opportunity, Steps involved in Assessing Business Potential of an Idea,
Steps involved in Tapping opportunity.

Intellectual Property rights, IPR and their Importance, Importance of IP for start-up? What is Patent?
International Patents Trademarks, Copy rights.

Unit IT1
Entrepreneurial Op]')orlunilies and Business Plan, When, Business Plan Drivers, Perspectives to be

considered in Business Plan Preparation, Basics of Business Plan, Pitching a business Plan, Reasons of
failure of Business plans,

Small Scale Industry: Characteristics of SSI, Role b€ SSI in Economic Development, Advantages of
Small-Scale Industries, Government Support to SSI during Five Year Plan, Impact of Globalization and

Liberalization on SSI, Impact of WITO/GATT on SSIW Tiny and Service Industries




